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EDUCATION

· Ph.D. in Marketing; Minors in Logistics and Advertising; Michigan State University (1989).

· Master of Business Administration; Major in Management Science; McGill University, Montreal (1986).

· Bachelor of Commerce; Major in Quantitative Methods; Concordia University, Montreal (1981).

ACADEMIC POSTINGS
· Professor and Challenge for Excellence Chair in Supply Chain Management; College of Business; University of Louisville (USA): 2001-2010, 2012 -ongoing.
· Professor: Joint appointment at EBS University of Economics and Law (Germany) and Graduate School of Management, St. Petersburg University (Russia); 2010-2012.

· Assistant/Associate Professor: College of Business; Oklahoma State University (USA): 1990-2001.
ADMINISTRATION AND SERVICE (Major)
· Associate Dean for Graduate Programs, College of Business, University of Louisville, 2014-2021. At various times, responsibilities included:
· Scheduling graduate degree programs including selection of full-time and adjunct faculty; Management of course overload payments; Complete process rewrite in 2015.

· Assurance of learning for all graduate level programs; process rewrite in 2013.
· College project leader on AACSB accreditation; Final report submitted December 2017.
· College team leader on approval process and documentation for Master of Science in Business Analytics (launched in fall 2018) and for online Managerial Analytics certificate.
· Team leader on initial development of online MBA program.
· College team leader on 2014 launch of University of joint Kentucky / University of Louisville Executive MBA.
· Director of the Full-time, Weekend, Global, Professional, Online, and Executive MBA degree programs and of the Managerial Analytics graduate certificate: Includes academic committee chairs

· Supervised building services, Director of IT Services, and Executive MBA Director.
· Marketing Department Head, College of Business, University of Louisville, 2012-2014.

· Head of the Deutsche Bahn and Russian Railways Center for International Logistics and Supply Chain Management (CIL), St. Petersburg University (Russia), 2010-2012.
· Director of Programs (2004-2007), Associate Director (2007-2010), Logistics & Distribution Institute; University of Louisville.
· Board Member (2005-2010), Executive Board Member (2002-2005): Louisville Logistics Network.
· Marketing Ph.D. Program Coordinator, 1995-1999, Oklahoma State University.
INSTRUCTION

· Ph.D.:  Theory & Philosophy of Science; Linear Modeling; Structural Equation Modeling; Supply Chain Management Theory.
· MBA: Statistics; Marketing Management (online and seated); Supply Chain Management (online and seated); Operations Management; International Logistics; Global Business.
· Undergraduate: Marketing Principles; Market Research; Logistics; Marketing Management; Statistics.
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1. Instructional Software: Business Ready Statistics (2009): Created content for on-line software learning tool consisting of lessons, interactive practice problems, and multiple-choice questions; GMAC: Graduate Management Admissions Council, Tyson’s Corner VA.

2. Industry Report: Germain, Richard & Armin Guenter (2012), Contract Logistics and Outsourcing in Russia: A Report by the Deutsche Bahn and Russian Railways Center for International Logistics and Supply Chain Management, Saint Petersburg, Graduate School of Management of Saint Petersburg University.

CONSULTING / CONTRACT / OTHER OUTSIDE WORK

· Graduate Management Admissions Council (GMAC, administrator of the GMAT exam)
· Question writer for pilot project on assessing readiness in statistics for incoming MBA students (2006)
· Creation of instructional software including text and 400 multiple-choice questions: Business Ready Statistics (2008-2009).
· Senior editor: Revised Business Ready Statistics (2021-2022).
· Center for Sustainable Aluminum Industry (CSAI – A Sloan Foundation Center): $50,000 contract (2006 -2007).

· Expert Witness for Static Control versus Lexmark: 2006-2007.

· Secat, Inc. (Metallurgical research lab), 2005-2006.

· Oklahoma State University: Athletic Department, 1996.
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· American Marketing Association

· Council of Supply Chain Management Professionals

· Academy of Marketing Science
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· 2020: Outstanding Paper Award for “Leveraging Supply Chain Orientation for Global Supplier Responsiveness: The Impact of Institutional Distance,” International Journal of Logistics Management.
· 2004, 2008: Outstanding Research Award, College of Business, University of Louisville.

· 2003: Outstanding College Faculty Member Award, College of Business, University of Louisville.

· 2002: Outstanding Paper Award for “Applied Product Knowledge and Performance: Moderating Effects of Uncertainty:” International Journal of Quality & Reliability Management.
· 1999: Outstanding Paper Award for “Total System JIT Outcomes: Inventory, Organization, and Financial Effects,” International Journal of Physical Distribution & Logistics Management.

· 1995: Best Paper Award for “Form Postponement as a Strategic Initiative in Affecting Organizational Design:” American Marketing Association 1995 Summer Educators' Conference.

· 1994: Greiner Undergraduate Teaching Excellence Award, Oklahoma State University.

· 1989:  Best Student Paper Award for “The Effect of Product Diversification and Size on the Organizational Structure of Demand Servicing Activities:” American Marketing Association 1989 Summer Educators' Conference.

· 1978-1981: ESSO Canada undergraduate scholarship.
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